
PIONEERING 
THE 
NEXT WAVE
IN TEXTILES



India’s textile industry is a key pillar of the 
nation’s economy. As the world’s second-
largest textile exporter, India seamlessly 
blends traditional craftsmanship with 
advanced manufacturing to maintain its 
competitive edge. With robust government 
support, including 100% FDI in textiles, 
and initiatives like Production Linked 
Incentive (PLI) schemes, the sector 
continues to grow.

The Fabric of India
Crafting a Global Textile Empire

6.84% CAGR

Market Size

USD 350 Bn
(2030 -Projected)

USD 176 Bn (2024)
Domestic - USD 139 Bn
Exports - USD 37 Bn
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Gujarat has been at the forefront of India’s 
textile revolution, seamlessly blending its rich 
weaving heritage with modern manufacturing 
excellence. Contributing nearly 30% of India’s 
total cotton output, the state plays a pivotal role 
in both traditional textiles and cutting-edge 
innovations, making it a powerhouse of the 
Indian textile sector.

Gujarat
Leading India's Textile Renaissance

 AN ECOSYSTEM BUILT FOR GROWTH

Over 25 textile parks and Special 
Economic Zones (SEZs) dedicated to the 
textile sector

A strong presence of handloom & 
handicraft clusters preserving Gujarat’s rich 
cultural heritage

Government-backed Textile Policy offering 
incentives, subsidies, and support for MSMEs 
and large-scale manufacturers

 THE TECHNICAL TEXTILE ADVANTAGE

Gujarat is emerging as a leader in technical 
textiles, with a strong presence in 
geotextiles, medical textiles, and 
composites

Upcoming R&D centers and university-
backed innovation programs to drive new-age 
textile solutions

  SUSTAINABILITY & CIRCULAR
  ECONOMY

Home to some of India’s largest eco-
friendly textile units focusing on water 
conservation, zero-liquid discharge, and 
sustainable fabric production

Adoption of organic cotton farming, 
natural dyes, and solar-powered textile 
mills

With its deep-rooted textile legacy, thriving 
industrial ecosystem, and forward-looking 
innovation, Gujarat is the ideal host for 
Farm to Fashion—bringing together industry 
leaders, investors, and innovators to redene 
the future of textiles.

 SURAT

  The Global Leader in Synthetic Textiles

•Upcoming PM Mitra Park in Surat

• Produces over 90% of India’s polyester fabric

• Accounts for nearly 65% of India’s total man-
made fabric production

• Hosts over 450 dyeing and printing mills and 
a massive textile processing industry

 AHMEDABAD

The 'Manchester of India’

• Home to 1,500+ textile mills, including 
major players in cotton, denim, and khadi

• A key hub for spinning, weaving, and 
garmenting units

• GIFT City and SEZs fostering textile exports 
and foreign investments

WHY GUJARAT



Farm to Fashion is India’s denitive textile exhibition 
that brings together the entire textile value 
chain—from raw materials and weaving to technical 
textiles, sustainability, and fashion innovation. At the 
heart of this event lies the 5F Framework, which 
covers every aspect of the textile journey — from 
Farm to Fiber, Fabric, Fashion, and ultimately, the 
Future.

This event seamlessly integrates the various stages of 
textile production, bringing together key players and 
stakeholders from every segment of the industry. By 

11 -12 -13 - 14 May 2025

Helipad Exhibition Centre, 
Gandhinagar

Key Takeaways for Participants
• Networking & Collaboration

• Engage with industry pioneers, buyers, 
and investors

• Knowledge & Innovation

• Explore emerging trends, cutting-edge 
technology, and market insights

• Business Growth

• Tap into export opportunities, supplier 
networks, and government incentives,
Sustainability & Future Trends

• Gain insights into sustainable textiles 
and ethical production

bringing together these diverse aspects of the textile 
sector, Farm to Fashion establishes itself as a holistic 
exhibition that covers everything from the farm (raw 
material sourcing) to fashion (nished garments and 
innovative designs), offering attendees a complete 
understanding of the textile ecosystem.

The event attracts a wide range of visitors, including 
industry leaders, manufacturers, designers, tech 
experts, sustainability advocates, and consumers, 
providing a dynamic networking and business 
development environment.

Shining a Spotlight on
MSMEs  I  StartUps 

Women Entrepreneurs

Theme Pavilions

Vendor Development 
Programmes

B2B & B2G Meetings

Buyer Seller Meets 

Fashion Show

Grand Exhibition

EVENT HIGHLIGHTS



• Entire product value chain- Farm to 
Fashion, viz. cotton, denim, man made 
fabric (MMF), spinning, ginning, weaving, 
knitting, yarn, fabric processing, digital 
printing, garments & apparels, accessories 
etc.

• Textile Plant & Machinery

• Accessories

• Dyes, Pigments, Inks, Colourants and 
Chemical Auxiliaries for textiles

Manufacturers, Agents, 
Distributors & suppliers of

• Garments & Apparels

• Home Textiles, Made ups and Home 
Furnishing

• Textile and Fashion Accessories

• Traditional Textiles, Handlooms and 
Handicrafts

• Technical Textiles  

• Technology suppliers

• Laboratory Testing, Measuring and Quality 
Control Equipment and Accessories

• Equipment for Recycling, Waste Reduction 
and Pollution control

• Fashion designers

• Financial Institutions, Bankers, Venture 
Capitalists

Exhibitor Profile

• Textile Corporates, Brands Owners, Retail Chains, 
Traders, Manufacturers, etc

• Policy Makers, Diplomats and Ofcials

• Industry Associations, International Industry Associations

• Farmers and Agriculturists

• Top Management, Senior Management, Technocrats 
and Decision Makers of
Entire Product Value Chain of Textiles: 
Farm to Fashion viz. cotton, denim, man made fabric 
(MMF), spinning, ginning, weaving, knitting, yarn, fabric 
processing, digital printing, garments & apparels, 
accessories etc.

• Local & International Retail Chains

• Brand Managers, Marketing Chiefs, 
Professionals and Consultants

• Fashion Designers & Merchandisers

• Textile Waste and Recycling Professionals

• Media Owners

• Research and Development, Education 
and Training & Fashion Institutions

Visitor Profile

Focus Areas:

TECHNICAL TEXTILES

A growing and important segment, technical 
textiles are fabrics designed for specic 
industrial applications. This part of the 
exhibition features innovations in textiles for 
healthcare, automotive, construction, sports, 
and even space exploration. With increasing 
demand for high-performance materials, this 
segment plays a critical role in shaping the 
future of textiles.

SUSTAINABILITY 

As global awareness around sustainability 
intensies, Farm to Fashion puts a spotlight on 
sustainable practices in textile manufacturing. 
This includes eco-friendly dyes, recycling, 
waste reduction, and renewable resources. 
Visitors will nd solutions that aim to reduce 
the environmental impact of textile production 
while promoting social responsibility in the 
industry.

FASHION INNOVATION 

Finally, the exhibition moves towards the 
creative aspect of the textile industry — 
fashion. The event showcases the latest trends 
in fashion design, technology, and fabric 
innovations that are transforming the apparel 
industry. Designers, manufacturers, and 
fashion houses use this platform to reveal 
cutting-edge concepts that merge style with 
function and sustainability.

Gujarat New Textile Policy & Upcoming
PM Mitra Park in Surat & Startups



200+ 
Exhibitors 

5 Lac+ 
Visitors

500+ 
National & 
International 
Buyers

2500 Cr+ 
Business 
Generated

GLIMPSES FROM THE PAST EDITIONS

Presence of
International Chambers

The Federationof 
Bangladesh Chambers of
Commerce and Industry

Africa Chamber
of Commerceand industry

Nepal Chamber of 
Commerce

Federation of
Chambers of Commerce
and Industry of Sri Lanka

Italian Chamber
of Commerce

Summit Higghlights

FASHION S H O W 
2 0 1 9

Highlights



Floor Plan

Concurrent Show



K AND D COMMUNICATION LTD.
nd206, 2  Floor, Harmony Icon, Near Baghban Party Plot, Thaltej Hebatpur Road, Thaltej, Ahmedabad - 380059, Gujarat, INDIA

+91 99090 41613 / 18  |  info@kdclglobal.com  I  www.kdclglobal.com   

YOUR PARTNER IN GROWTH SINCE 1995
K and D Communication Limited (KDCL) is India’s largest investment summit and trade fair 
organizer. Over 3 decades, KDCL has consistently contributed to India’s growth story by 
organizing and managing 100+ international B2B industrial exhibitions in India and abroad 
in various industries like Engineering and Capital Goods, Infrastructure, Manufacturing, 
Plastics, Telecommunications and Textiles.
Its portfolio of acclaimed B2B trade show brands includes ENGIMACH, INDIA MACHINE 
TOOLS SHOW, RAJKOT MACHINE TOOLS SHOW, PUNE MACHINE TOOLS SHOW and 
ITMACH INDIA.

KDCL is a renowned provider of bespoke turnkey event management often including venue and space selling. It has 
managed many large scale investment summits, trade shows and conferences organized by trade associations, the 
GOVERNMENT OF INDIA and STATE GOVERNMENTS of GUJARAT, UTTAR PRADESH, UTTARAKHAND and 
CHATTISGARH. KDCL has jointly organized trade shows with various trade associations and reputed exhibition 
organizers. 
KDCL is the first Indian exhibition organizer to develop an exhibition venue in PPP model with the government of 
Gujarat. The HELIPAD EXHIBITION CENTRE (HEC) in Gandhinagar, Gujarat is one of the largest exhibition centres in 
India and the largest in Gujarat. Equipped with world-class infrastructure, HEC is the venue of choice for many 
international trade shows and events.
KDCL is dedicated to the expert leverage of trade show platforms to contribute to national economic growth.

Gujarat Chamber of Commerce & Industry GCCI was founded in 1949 with an aim to 
advocate, counsel, assist and represent business community of Gujarat. The founders of 
GCCI, Shri Amritlal Hargovinddas and Shri Kasturbhai Lalbhai were noted industrialists of the 
Textile Sector. We take pride in being the apex body of trade and industry in Gujarat for nearly 
seven decades now. Through an extensive network of 4,000 direct members, 200 leading 
regional trade bodies and 2,00,000 indirect members, GCCI endeavours to strengthen 
businesses and help them compete in today's global market-place. GCCI constantly 
endeavours to render effective services to its members through its expert committees which 
devote their attention and co-ordinate activities in their areas of expertise. GCCI also extends 
its expertise, experience and feedback at numerous platforms, committees, councils, 
commissions and other bodies to facilitate business processes.

Taxes extra as applicable on all rates mentioned

ELECTRICITY 
(Extra Facilities)

Before exhibition (single phase)

During exhibition

4,000 per HP

4,000 per HP

DOMESTIC
(INR)

INTERNATIONAL
(USD)

75 per HP

100 per HP

COMPRESSOR
(Extra Facilities)

3 CFM/100 psi

6 CFM/100 psi

10 CFM/100 psi

15,000 per connection

20,000 per connection

25,000 per connection

315 per connection 

400 per connection

500 per connection

DOMESTIC
(INR)

INTERNATIONAL
(USD)

Participation Cost

Premium Position Charges:

2 sides open 15% extra  

3 sides open 25% extra

4 sides open 30% extra

Shell Scheme   

Types of 
Participation

11,000
(per sq. m.)   

10,000
(per sq. m.)   

Bare Space

Domestic
(INR)

(min. 9 sq. m.)   

(min. 36 sq. m.)   

Pre-fabricated stall with exhibitor’s name on fascia, one table, two chairs, three spotlights, one 5A plug point, 
three exhibitor badges, 250 invitation cards, one dustbin and carpet flooring. Electricity for stall lighting during 
exhibition included. Electricity for live operation of exhibits during exhibition at extra cost.

Participants opting for BARE SPACE will not avail of the Shell Scheme Facilities mentioned above except 250 
invitation cards and exhibitor badges commensurate to their area booked. They will be responsible for the 
design, construction and furnishing of their stall and will be charged extra for electricity.

SHELL SCHEME FACILITIES  (per 9 sq.m.) :


